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PROFILE  
 

ENVIRONMENT 
Revenue: €0.5 billion 

Plastic Omnium  
Environment 

 
Waste management  

systems 

No.1 Worldwide 

AUTOMOTIVE 

Revenue: €3.7 billion 

Plastic Omnium  
Auto Exterior 

Revenue: €2.2 billion 
Exterior parts 

Weight reduction 

No.1 Worldwide 

Plastic Omnium 
Auto Inergy 

Revenue: €1.5 billion 
Fuel systems 

Emissions control 

No.1 Worldwide 

2011 Revenue: €4.2 billion 

€3.5 billion at 09.30.2012 
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2012 PROFILE 

Exterior and structural 
components 

No.1 worldwide 

15 million 

Painted bumpers 

LEADERSHIP POSITIONS 
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2012 PROFILE 

Fuel systems 

No.1 worldwide 

17 million 

fuel systems 

LEADERSHIP POSITIONS 
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2012 PROFILE 

LEADERSHIP POSITIONS 

No.1 worldwide 

5 million 

Household waste 
containers 

Underground containers 

ENVIRONMENT 
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1,572 

in €m 

2,685 

3,250 

4,220 

2012 PROFILE 

STRONG GROWTH IN REVENUE 
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PROFILE 

SURPERFORMANCE DANS TOUTES LES 

REGIONS  
11.6% 

As a % of revenue 

HIGH PROFITABILITY 

8.1% 

2.6% 

3.8%  
4.2% 

7.0% 7.0% 7.1% 

Operating Margin 
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PROFILE 

STRONG FREE CASH FLOW 

2009 to 2011 

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 

- 17 

46 

-64 

153 

193 
181 

40 

81 

12 

26 
18 

In €m 

527 M€ 
of Free Cash Flow 

-70 

-20 

30 

80 

130 

180 
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FINANCIAL STRENGTH  

499 464 

In €m 

651 
778 

In €m 

240 264 

in €m 

739 461 471 

1.0 0.9 

In points 

1.0 
26.1% 

27.3% 

As % 

24% 
77% 

60% 

As % of equity 

64% 
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2013 - 2016 

€1,2 billion 

Self-financed investment 

12 
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2013 – 2016 GROWTH  

GROWTH STRATEGY 

€800m 
New countries 

Market share gains 

2013-2016 : €1.2 billion in self-financed capital spending  

€400m 
New products 

Market share gains 
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2013 – 2016 : €1.2 billion in self-financed capital spending  

GROWTH STRATEGY 

16 new plants 
Including 13 in the BRICs 

€800m Industrial investments 

25% 
market share 

in the BRICs in 2016 
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GROWTH STRATEGY 

1 new R&D Center 
Plastic Omnium Auto Exterior 

in China (700 people) 
 

1 new global R&D Center  
Plastic Omnium Auto Inergy 

in France (500 people) 

€400m investment in projects and innovation 

New products 

(composites, SCR…) 

11% of 2016 revenue 

2013 – 2016 : €1.2 billion in self-financed capital spending  



Growth and Innovation Day 

16 December 11, 2012 

GROWTH STRATEGY 

+5 points 
26% of global market share in 2016 

 

+3 points 
13% of global market share in 2016 

STRENGTHENING LEADERSHIP 
Evolution of market shares 2013-2016 

2013 – 2016 : €1.2 billion in self-financed capital spending  
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GROWTH STRATEGY 

Market share in China in 2016 
(estimated) 

Global leadership and Chinese Leadership 

25% 

23% 
12% 

10% 

4% 
PO Auto 
Exterior 

JJ Mold 

Tongyang 

In-House 

Geely 

Others 

Mobis 
3% 

Magna 

Hanil E HWA  2% 

Pingwei  1% 

Liaoyuan  1% 
Huaxiang Faurecia  1% 

10% Steel Yapp 

PO Auto  
Inergy 

12% 

8% 8% 5% 
Kautex 

Shunrong TI 
Automotive 

Yachiyo 
Suguang  2% 

4% 

33% 

Schichang  2% 

Others1% 
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INTERNATIONALIZATION 1 

INNOVATION 2 

Growth 
strategy 

 Car production growth 

 Sustained investment to 
support growth 

18 
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GROWTH BY GEOGRAPHY 

MAINTIEN DES FONDAMENTAUX  

Automotive production to rise 
by 4.7%/year an average on 
the period 2012-2016 
 

IHS Forecast 

2012-2016 : + 16 million vehicles 
produced worldwide 
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Emerging 
markets 

up 14.5 million 

GROWTH BY GEOGRAPHY 
Car density (number of vehicles per 1,000 people) 

(source : IHS, Datamonitor, E&Y) 

450 

294 

250 

137 
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GROWTH BY GEOGRAPHY 
Evolution of automotive production 2012-2016 

The BRICs are expected to represent: 70 % of total growth from 2012 to 2016 
 40 % of global automotive production in 2016 

2012 

75 

80 

85 

90 

95 

100 

79 
million 

CHINA 

+7.3 

NAO 

+2.5 

INDIA 

+2.0 

WEST. EUROPE 

+1.5 

MERCOSUR 

+1.2 

RUSSIA 

+0.6 

E. EUROPE 

+0.6 

TURKEY 

+0.4 
+0.3 

THAILAND 

+0.3 

INDONESIA 
/MALAYSIA 

+0.2 

MOROCCO 

-0.4 

KOREE 

95 
million 

-1.3 

JAPAN 

2016 

Source: IHS – Oct-12 
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GROWTH BY GEOGRAPHY 

MANY NEW CONTRACTS IN THE BRICS 

74 
50 40 

89 

NEW AUTOMOTIVE CONTRACTS 
(= LAUNCHS 2014-2015) 

BRICs 

 

>50% new launchs 

in the BRICs 
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GROWTH BY GEOGRAPHY 

In all, 61 

automotive 
plants in 
growth 
regions, 
corresponding 
to two-thirds 
of the total 

69 

94 

28 

11 

17 

20 

13 

12 

7 

4 

15 

16 

15 

5 

France Western Europe Eastern Europe 

Asia and Others North America South America 

Plastic Omnium Automotive plants in the world 
2013-2016 : 
Continuing investments 
in the BRICs (13 additional plants) 

2016

+ 16 110 
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GROWTH BY GEOGRAPHY 

2012 

38% 

12% 

17% 

5% 

Western 
Europe 

North 
America 

Asia 

Mercosur 

Eastern 
Europe 

2007 

67% 4% 

5% 4% 

Western 
Europe 

North 
America 

Asia 
Mercosur 

Eastern 
Europe 

20% 

28% 

2016 

Western 
Europe 

34%* 

26% 

22% 

5% 

North 
America 

Asia 

Mercosur 

13% 
Eastern  
Europe 

24 

(*) 30% of the automotive revenue 
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INTERNATIONALIZATION 1 

INNOVATION 2 
Growth 
strategy 

 Regulations are favorable to 
Plastic Omnium’s businesses 

 Weight reduction and emissions 

25 
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GROWTH THROUGH INNOVATION 

110 kg weight savings 
11 g reduction in CO2/km 
Tailgate, structural parts, etc. 

Weight 
reduction 

95% reduction in Nox 
emissions 

Lower 
emissions 

Fiberglass 
Carbon fiber 
GreenleneTM  bumpers  

New 
materials/ 
Recycling 
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GROWTH THROUGH INNOVATION 

Peugeot 
508 

Range Rover 
Evoque 

Tailgate 60% of vehicles sold have a 
tailgate 
(Europe: 80%) 
 

Composite share: 2% 
 
 
Forecast for 2016: 6% 
 
2 new plants Composites: 
- Spain 
- United Kingdom 

 
2012 revenue: €100m 
Objective: x2 in 2016 

27 
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62% 
67% 

33% 38% 

CHINA 

25% 
44% 

75% 56% 

INDIA 

71% 76% 

29% 24% 

MERCOSUR 

49% 83% 

RUSSIA 

51% 17% 

GROWTH THROUGH INNOVATION 
Growth potential enhanced by replacing 
metal with plastic 

2012 

2016 

Steel 

Steel 

70% Plastic 

77% Plastic 

WORLD 

28 

Steel Plastic 

+10% 
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INERGY FOCUS 2 
 Substitution 

 Reduction in harmful 

emissions Growth 
strategy 

29 
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No.1 

worldwide  
Fuel systems 

17 million fuel 
systems produced 

in 2012 

1 of 5 vehicle 
produced 
worldwide 

5,800 people 
30 plants 

in 19 countries 
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A safety-enhancing product… 
 Fire-resistant 

 Crash-resistant 

 

… that complies with stricter environmental standards… 
 20% to 30% lighter than a steel part 

 Lower emissions 
 

… and meets customer needs 
 Broad range of shapes 

 No risk of corrosion 

GROWTH THROUGH INNOVATION 
INERGY Focus 
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 5 R&D Center 

 5 Technical Center 

GROWTH THROUGH INNOVATION 
A global network of R&D centers 

SOUTH AMERICA 
Brazil: 1 Technical Center 

ASIA 
Korea: 1 R&D Center 

Japan: 1 Technical Center 
China : 1 Technical Center 

EUROPE 
Belgium: 1 R&D Center 
France : 2 R&D Center 

Germany: 2 Technical Centers 

NORTH AMERICA 
Troy, USA : 1 R&D Center 
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Investment: €50m 
 
Workforce: 500 people 
 
Opening: Summer 2014 

A new R&D Center in Compiègne (France) 
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500 000 tanks from 2015 

 + 

GROWTH THROUGH INNOVATION 
INERGY Focus : Emission reduction, SCR system 

 Contract with Audi: MLBevo 

2016e revenue SCR: €250m 

 4 other contracts 
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GROWTH THROUGH INNOVATION 

The new product lines  
will represent  11 % of 
automotive sales in 2016 

2016 

Fuel systems 

Bumpers 

New products : 
SCR & TSBM, Tailgate, Composites 

35 
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2012 OUTLOOK 

 Outperformance confirmed 

 Another increase in profit 

 Positive Free Cash Flow in the second half of 2012 
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GROWTH 2013-2016 

40% 

Objective: 

% of plants in 

the BRICs in 2016 

25% 

Objective: 
% of market 

share in the BRICs 
in 2016 

11% 

Objective: 
% of revenue 

from new products 
in 2016 

€1.2 billion in self-financed capital spending  
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OUTLOOK 


