





wmobility

o Climate challenges, new customers
l expectations, regulation changes...
Mobility must be continuously reinvented

A opmobili ~

( "&

As a leader, we aim to play a driving role
l in the mobility transformation
and the energy fransition

e and o OUR AMBITION

As a sustainable and responsible company, . ope

' we will open new perspectives Me.ehn.g the needs ?f mobility
which is more sustainable,
safer and affordable to all.
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amily-owned business Py
pporﬁng long-term strategy

Treasury shares 2 O
& employees o % ‘

60.6%

oge Burelle SA
mmoblllty

Public 37.4%
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~ Synergies on
~ exterior systems

Solutions for all powerirains

Y E® FORTIFY

TECHNOLOGICAL

LEADERSHIP

DIVERSIFY

Canitalis CUSTOMER
apitalizing

on historical OEMs PORTFOLIO

A/

“%°

Increasing exposure
to new players

REBALANCE
GEOGRAPHICAL
MIX

wmobility

2/3 of orders
in Americas and Asia

c @ <

Focus oN COMPETITIVENESS, PERFORMANCE AND EFFICIENCY
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#1 worldwide #1 worldwide #1 worldwide

Exterior parts Modules Fuel systems
Exterior & Lighting Modules C-Power

* Bumpers * Front-end * Fuel systems

+ Tailgates + Cockpits « Battery packs

Lighting solutions

°,0 h
“*a" 38,900 People 150 Plants

@ wmobility

(JD\ 40 R&D Centers

H,-Power

+ Hydrogen
storage systems

e Fuel cells

v

nSoft

A
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ywards a more balanced geographical 9 0y
31% 46%
revenue NO RTH revenue
AMERICA EUROPE
26 plants 61 plants plants
9 R&D centers 20 R&D centers R&D centers

| _

Q3 2025
nomi
economic REST OF THE
revenue WORLD
SOUTH AMERICA
/ ARRICA
10 plants

2 R&D centers
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CAPITALIZING ON HISTORICAL

AUTO MAKERS...

\ Our top 10 customers in 2024

BMW -B T
GROUP Mercedes-Benz Group
Renault W E :
Group TATA STEL LI}N TIS
HYUNDAI gm %
MOTOR GROUP MOjOr Ev
player

~

y,

December 2025

’p"ering with strategic players

-

-

([

Major EV player

m Xlaomi

(AN

CHERY

4N
& RIVIAN

GEELY

S 0

HUAWEI

2 NIO

Sustainability Investors presentation

~

mmobility

... INCREASING EXPOSURE ... AND BEYOND
TO NEW PLAYERS... AUTOMOTIVE

4 )
A1 ALSTOM E3CRRC
7:. : STADLER SIEMENS
=
& (eooo JOHNDEERE

YT
S SLARIS
(=)
% & Major EV player
n _—
/




to ambitious sustainability
. targets




38,900 people committed to have op.....,
a positive impact on mobility
f ..OF;fh:c“)biIi’ry has organized

@ CARE FOR PEOPLE
- . o + Workplace health and safety
its various commitments » Career path & skills management

within a global progran v * Diversity, Equity & Impact

« Localinitiatives & sponsorship

RESPONSIBLE ENTREPRENEURSHIP

+ Business Ethics
pONs|BLY « Responsible purchasing
« Cybersecurity

P ()

SUSTAINABLE BUSINESS
- Waste Management
+ Eco-design & recyclability

\ FOR PLANET + Value chain carbon footprint
+ Biodiversity

December 2025  Sustainability Investors presentation 10



2 Board members representing
employees

Appointments and CSR Committee
held 3 meetings in 2024

Sustainability and Human resources
combined to drive coherent actions

Executive VP People & Sustainability
member of the Executive Committee

December 2025 Sustainability Investors presentation

/"}"ployees at the heart of the strategy @ OP ity

Key initiatives

e c. 400 Sustainability
Ambassadors in 20 countries

e c. 800 employees promoting
gender diversity

e c. 1000 employees trained on
ACT FOR ALL™ Climate School

e c. 20 hours of training .nmgpsiili;y
per year and per employee e




New safety milestone g
with a global FR2"
< 0.5 (FY target)

3.91 V4

2015 2017 2019 2021 2023 HI1 2025
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Best score
in H1 2025

&2\ YOUTH

1,288

Apprentices,
VIE & trainees

@ wmobility

FFFFFFFFF

@ﬁ GENDER DIVERSITY
Women in the
5 0% Board of Directors

Women among

Managers & Engineers
257 g g
in 2024

W
€ 2030 OBJ. 30%

.
@ 2025 OBJ. Women in the
1,300 Group's workforce
31 7 in 2024
.
< 2030 OBJ. 30%
" FR2: lost fime and non-lost fime injury frequency rate 12



'act as a responsible player Act) OP ity

ity | e s i Responsible purchasing
. conduct
e Ethics and human rights Responsible approach to the -
purchasing of goods and services
Coels o corElue e 95% of Group purchases evaluated
(Updated in 2024) Séll[i)ccer of our “Know Your Suppliers
e Anti corruption \l;'; :::,
Suppliers' y V714
assessment have P
been carried outin "™ X
partnership with ecovadis 82
Ecovadis v /100
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O

N 1950-1980

Development
of lighter bumpers

®

O ®
First light (B . First
and efficient “lso 13001 * certifications

fuel systems

®

Pleoi -] ROBECOSAM@ #8 in the automotive 2017

strategic pillar
of the Group

.......

December 2025

We are Sustainability Investing. Indusfry

Sustainable company: TH=
- = CLIMATZ
i PLEDG=
® 0
2021 2021-2022
Validationof our Lo w  /|Mbition
objectives by the SBTI y‘ climate
N SCIENGCE o = by afep
BASED i)
@- TARGETS E‘“‘“/ Y/

Sustainability Investors presentation

’neer in environmental sustainability

Em
lep

®
pIoyk!

~ First

150 50001 ~certifications

O
2023

Integration
CAC SBT 1.5° Index

s EURONEXT E;:

wmobility

2024

Hcop
ALIST
2023

CLIMATE

ISS ESG[>

MSCI
ESG RATINGS
v o Tw

DI -2 Y

e T o §
ecovadis

Nov 2028



/ﬂ/ﬁ carbon footprint

Upstream OPmobility
Activities Activities
12% Scope 3 1% Scopes 1 & 2
SCOPE 3 UPSTREAM
g % I SCOPES 1AND 2
10% Fixed assets
Purchases (buildings,
(goods and vehicles, IT
services) equipment, etc.) Operations

Fossil fuel consumption
Electricity consumption
Refrigerant gas leaks

I & =

Waste Upstream Travel, fuel
generated freight

/Am mmobility

’.ﬂ PLANET

-

Downstream \
Activities
87% Scope 3
SCOPE 3 DOWNSTREAM
=]
85% Investments

Processing and use
of sold products

MR
! ll\ 1

Downstream End of life
freight of products sold

Total emissions in 2024: 31.5 MtC0, eq

December 2025 Sustainability Investors presentation
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|
/ /
/ /

ur CO, emission targets Pty

— SCOPES1&2 SCOPE 3

Roll-out of the CO, emissions reduction roadmap 2019-2025" Roll-out of the roadmap 2019-2030
InktCO,e In MICO,e
531 Reduce

Improvement of

energy efficiency 46.7

by 22.0%™ Replace
«38 sites alreadyShlex Corbpn 510
equipped with 4 neutrality on 0
<Agreements signed scopes 1 Cmd 2
(PPA and VPPA) from 2025
*Green electricity .
certificates Compensate :

-------- °
2019 2025 2019 2024 2030

COMMITMENT TO BE IN 2050
ACCORDING TO THE BUSINESS AMBITION 1.5°C

" For Lighting acquisitions made in 2022, carbon neutrality for scopes 1 and 2 by 2027 16

December 2025 Sustainability Investors presentation ~ Data 2024 vs. 2019, excl. Lighting acfivity
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rds a circular economy

rinerships Ecodesign
Accelerating the Boosting recyclability
development of wmobility
recycled
materials
Innovation

31 Symposium with MIT
Accelerating innovation

across all modes of mobility
December 2025

3D Deep Learning,

Al-driven quality,
Sustainability Investors presentation

and smart
automation

Using eco-materials

86% waste recovery

L]

SONATUS

from end-of-life
@QINNODURA
B

vehicles

< dessiaq

Consumer §
Electronic

Show

wmobility



Diagnostic and state
of biodiversity

p yd /
- i -

Qualification of impacts
on biodiversity

Renewal commitment to

ouo'ﬁf)at ure

international

Strategic initiatives for
priority pilot locations
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/;"edicated approach to biodiversity

wmobility

Commitments

l Assess and reduce the impacts

' Reach carbon nevtrality
Eco-design and integrate

l recycled materials in products

' Protect biodiversity on sites

' Engage stakeholders
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Ve
7 7_77'/)" .,’,/.44/// A
Q.

15t Sustainability
Statement

published in

December 2025

4, Sustainability
Statement

transparency and impact @ OP ity

Opportunity to differentiate itself from peers, with a robust
strategy, concrete fransition plan and policies in place

2025

Confirmed the issues already identified by OPmobility
as essential to its business,
such as climate change and the circular economy

= ¢ A limited-insurance report with an unqualified opinion,
B : a sign of real commitment and ongoing sustainability
performance at the core of OPmobility's strategy

Sustainability Investors presentation 19



ong recognition of our ESG initiatives @ OPasitey

&) . Among the leaders in its
' o industry
W « Continuous improvement
in recognitions

B- | ISSESGD

Prime status

“A" score for the 3
consecutive year
by CDP Climate

' ,'.. EURONEXT

Included in the CAC SBT 1.5 index
since 2023

CDP
A Climate
82 Platinum
/100 / status

CDP
Water

MSCI

ESG RATINGS
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fpur activities

— Eligibility

conomy: towards more alignment TR Py

Alignment
Revenue Complementary VisioN %j’;’ _2 ]2%%
Revenue regulatory vision _]2?’57 _H%] 4%

CAPEX complementary vision _3:1)(;7‘0% —_ 36%
CAPEX regulatory vision _3%?% * 31%
OPEX complementary vision _]5{7;% _]2%] 6%
OPEX regulatfory vision 4%6% . 37§%
2023 m2024 2023 m2024
December 2025 sustainability Investors presentation Complementary vision: declaration in category CCM 3.3 “manufacture of low carbon fechnologies for fransport” 21

in addition to category CCM 3.18 “manufacture of automotive and mobility components”



mmobility

ALWAYS ON THE MOVE

www.opmobility.com
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